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OVERVIEW

This year’s fifty-four question survey covered Membership, Conventions, Walk Application,
Marketing, Awards and Recognitions, Governance, and Operations. Just over six hundred (600)
people responded to the survey and provided almost eight hundred (800) written comments and
suggestions.

The majority of the respondents were female (64%) with 64% of respondents aged 66-80 and
about 40% have a military affiliation. Some 80% were retired or not working and 90% identified
as White/Caucasian. Most respondents (67%) were an Associate or Lifetime Associate AVA
members, almost half are members of one AVA club, about one-quarter are members in two
clubs, just over one-quarter are members in three or more clubs and 13% were not AVA club
members. Respondents were from forty-four (44) States and Canada with a substantial number
of respondents from Maryland (41), California (40), Texas (60) and Washington (94).

About half of respondents have been with the AVA less than 20 years; about one-quarter with
AVA more than 20 years. About 20 % have been with the AVA less than 10 years. One-third are
fairly new members. Respondents are passionate about this sport, with 77% of respondents
participating 10+ years.

DETAILED RESULTS AND COMMENTS

Interested readers can review detailed question summaries and comments for each survey
question by logging in to their personal AVA account at my.ava.org. and selecting the
“Documents tab” under the “Find A” tab.

SIGNIFICANT RESPONSE SUMMARIES

In order to help ensure sufficient objectivity in analyzing results, an AVA Regional Director
assisted the national office and committee chairs in analyzing, categorizing, and summarizing
almost eight hundred (800) survey comments to prepare this executive summary. While it was a
challenge to distill several hundred comments and individual questions into concise themes or
focus areas, the following areas for improvement surfaced along with several positive outcomes
and trends.



Areas for Improvement (Includes comments from respondents and the review committee.)

Improve/increase benefits for AVA Lifetime and Associate Memberships.

Currently | believe the only benefits are a discount for convention registration and participation
in the Centurion Program. Seems in the past — many years ago - benefits included the TAW,
discounted hotels, car rentals and maybe even some type of insurance coverage. They may have
also had some type of credit card. I didn’t use the hotel/car discounts as I received the same level
of discount through AARP or a rewards program. Maybe offer some type of freebie (similar to
the Sierra Club or National Hiking Society membership drives) with sign up. Or show AVA
Membership card and receive discount on IVV books. | do hear or see occasionally on FB
comments about using a specific browser to earn money for the AVA, but | never see it
promoted anywhere. Then someone else once told me about an app you could use and earn
money for non-profits based on the distance you walked but AVA was not one of the non-profits
on the list.

Address Declining Participation and Clubs.

Respondents clearly recognize the national trends of declining participation and reduced number
of clubs. Generally reduced volunteering rates were also mentioned. Attracting new and
younger members and participants is needed to overcome aging out and reduced participation.

Improve Transparency and Understanding of National Office Support.

The majority of respondents applaud national office support with 75% grading AVA
headquarters service as A or B and 18% grading C/Average. Despite the large number of kudos
and positive comments about AVA in general and national office support in particular, there
were significant comments questioning the national office support to the mission and the need
for more information and transparency. Although Board meeting minutes, tax returns, biennial
audits, and reports, are openly available via the AVA website, AVA and Regional Directors
should redouble their information sharing efforts to inform clubs and members before, during,
and after major decision-making activities. Some low grades for national office support cite
AVA not doing enough to attract younger members and want the national office to help reverse
declining club membership and participation. Unfortunately, none of these comments included
any specific solutions, programs, or activities the national office could implement to better
support clubs or reverse declining trends.

Improve/develop partnerships with like fitness/health organizations.

Unfortunately, we do not have the current membership numbers to match other large
organization membership levels so other organizations and companies don’t see a large and
viable population to tap for membership, exposure and benefits. Based on the current age level of
our membership there are probably few AVA walkers interested or able to keep up with these
other organization hosted events. Once upon a time we had MOUs with the American Hiking



Society and March for Parks. Several AVA clubs have been successful in developing
relationships with local biking and hiking groups. Perhaps the AVA should host webinars with
these clubs so they could describe the process they used in developing and maintaining these
relationships.

Improve visibility in other publications/conferences that lend themselves to walking activities.
We have had clubs and members with outside interests speak at RV Conventions or publish
articles in their magazines/newsletters. The AVA needs to solicit marketing opportunities from
our AVA membership based on their outside activities.

Expanding outreach.

When | look at the group of folks on walks, the majority are Caucasian! When | look at the
website, | do not see other nationalities. It goes without saying we need to attract other cultures
and ethnic groups. If folks do not see others like themselves, they will not identify and join. But
how do we do this? Are there local clubs for specific cultures? Maybe festivals where we could
volunteer and develop relationships with members?

Expand AVA retail offerings.

The survey comments indicated that members would like to see more retail merchandise
including different types of merchandise including t-shirts, 3 quarter zip pullovers, all
weatherproof wear, vests, dry-fit tees, and gift items. Some members say they are on fixed
incomes, and some are not interested in purchasing any of these items. The AVA will begin
offering pop-up stores over the next year (perhaps quarterly) via an online store where
merchandise can be ordered, paid for, and shipped direct to the customer.

Areas Doing Well or Exceeding Expectations (Includes comments from respondents and
the review committee.)

Monthly Communications to Clubs.

The Checkpoint, which in the past was only available to clubs and usually not distributed to club
members, is now available not only to clubs but also to anyone who subscribes. Also, with email
availability | find the clubs I have joined will forward to their club membership. In the early
years of my AVA journey, it seemed the Checkpoint was some secret communique between HQ
and the club officers! So, a very positive change as well as the posting of the Checkpoint on the
website. The less frequent TAW is also superb and the change to the electronic format is now
widely accepted. The option to receive a hard copy via snail mail with a mailing fee is available.

Facebook Use.

The use of several National Facebook pages to promote upcoming events and document past
events. Clubs, individuals, AVA National Board members, and State Associations can all post



information for members to see and plan for future events, road trips, or relive past events they
attended. Walkers can post questions and receive immediate responses, and most folks remain
positive and follow the group guidelines. | find this social media a great learning and planning
tool. Plus, the many State Association and Club Facebook pages are also a great information
source.

Fee Structure.

The survey showed the majority supported the current fee structure; especially the $4 fee for
event participation (69% OK, 22% High, 8% Low). The recent $1 increase did create a flurry of
opinions, and many areas of the country are re-evaluating the increase and the effect on club
finances after 6 months or more. This also resulted in many state and regional clubs banding
together to help less financially healthy clubs. It is important to note, the AVA Board is looking
to revise AVA’s membership model toward an annual dues approach that would include a walk
application and move the AVA away from relying mostly on walk participation fees; especially
given historically declining walk participation rates.

Organizational Change.

In order for the AVA to grow and succeed, change is necessary. The AVA must stay current and
adapt to changing technology, processes, and improvements. The move from paper sanctioning
to online sanctioning, the move to the online start box, the move from paper communications to
digital communications, the use of Zoom, Meetup, Facebook, and web pages, etc. are all
necessary to keep relevant and appeal to new generations and their use of technology in everyday
life. The current research into the feasibility of a mobile application for walking information,
walking trail directions, sharing achievements and participation in virtual challenges; the hosting
of a first ever Olympiad in the United States and two International Marching League events; our
involvement in the IVV Americas; the move to a biennial convention in months other than the
summer; interest in AVA hosted cruises and the adaptability of AVA employees to implement
these changes are all examples of organizational transformation based on interest and within
budget constraints to help the AVA grow and succeed.

All data in this report and survey is for informational purposes only and property of the
American Volkssport Association, Inc. and may not be reproduced. Should you have any
guestions contact your Regional Director.

End
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If you always put a limit on everything you do, physical or anything

else, it will spread into your work and into your life. There are no

[imits. There are only plateaus, and you must not stay there; you

must go beyond them.” — Bruce Lee



TellUs About You
1. How many years have you participated in AVA walking or other AVA events?

@ Less than 1 year
@® 1-5years

@ 6-10 years

@® 11-20 years

@® 21-30 years

@ More than 30 years

About half (41.2%) of respondents have been with the AVA less than 20 years. Over 21% have been with the AVA
less than 10 years. One-third are fairly new members. Respondents are passionate about this sport, with 77%
participating for 10+years.

2. Do you regularly attend any AVA Club Meetings?

: :ZS Yes No
20to 35 0 1
36 to 50 5 10
5110 65 53 79
66 to 80 215 182
81 and above 313 29

3. In how many AVA clubs are you a member?

@0

@1

o2

@3

@4

® 5 or more

Almost half of our respondents belong to only one club. About 14% are not club members and 40% are members
of more than 1 club.



4. Are you an AVA Lifetime Member or an AVA Associate Member?

@ Yes, | am an AVA Lifetime member

@ Yes, | am an AVA Associate member
(pay annual dues)

@ No, | am neither an AVA Lifetime or
‘ Associate member

@ Not sure

Some 67% of respondents are AVA members with most being Lifetime members.

5. Do you or have you volunteered to help in one or more AVA club events?

@ Yes, | currently volunteer
@ VYes, | have volunteered in the past
@ No, | have not volunteered

@ | have not volunteered in the past but
would be interested in volunteering in
the future

.4

The majority of our respondents support clubs by volunteering and are the lifeblood of the organization.

6. In which of these Volkssport events do you currently participate? Check all that apply.

Walking — 614 (98.2%)
Bicycling —T77 (12.3%)
Swimming —66 (10.6%)
Hiking 117 (18.7%)

Snowshoeing 27 (4.3%)
Cross-country skiing|—5 (0.8%)
2 (0.3%)
none - we aren't physically a...[—1 (0.2%)

club social events|—1 (0.2%)

At present, unable to walk|—1 (0.2%)
Mot active at this time. | —1 (0.2%)
In-line skating|—1 (0.2%)

none—1 (0.2%)

None[—1 (0.2%)

Unable to participate anymaor...|—1 (0.2%)

Medical issues prevent parti...|—1 (0.2%)
0 200 400 600 800

Walking is still our most popular event. Interesting to note, hiking has surpassed bicycling and is our second most
popular event.



7. Have you noticed an improvement in any of the following health indicators since you've been walking
regularly (check all that apply):

Bl ves Bl No B Unsure

400

200

Decreased body weight Decreased blood pressure Enhanced happy mood Increased fitness ability

The social aspects of walking with a group and increased fitness ability are most important to our respondents.

Programs Questions

8. In which of these AVA National and Special Programs do you participate? Special Programs are separate
challenge booklets requiring a person to complete a pre-determined number of qualifying events to earn an
award. Examples include carousels, lighthouses, war memorials, airports, etc.

50 States —278 (44.68%)
51 Capitols —184 (29.5%)
Centurion 96 (15.4%)
MNational Fitness Sports Month 48 (7.7%)
Mational Volkssport Month —B62 {10%)
Mational Walking Week Walks (... 159 (25.5%)
OptOutside 118 (18.9%)
Walking A to £ —181 (29.1%)
World Walking Day —48 (7.7%)
None of these —241 (38.7%)

1] 100 200 300

The National Programs for 50 States/51 Capitals, Centurion Challenge, and Walking A-Z are still popular challenges
with walkers.

9. In how many AVA Special Programs do you typically participate in yearly?
® Zero

48.4% @ 1-4

®5-9

@ 10 or more

44 6%

Almost half of respondents do not participate in Special Programs while almost half do participate. Seven percent
participate in 5 or more special programs annually.



10. If you do NOT participate in any AVA National or Special Programs, why do you choose not to participate?
® Cost

3.1% @ Not interested

@ Too much trouble to document qualifiers

@ Current Special Programs are not
aligned with your interests

@ Too difficult to find events in your area
with needed qualifiers

47.6%

1
16%

It’s unclear why almost half of respondents are not interested in National or Special Programs — just not interested.
Costis a small factor.

11. How many miles are you willing to travel to attend an AVA club sporting event (walk, swim, club meeting)
@® 10 miles or less

@® 11-20 miles

@ 21 - 50 miles

@ 50 miles or more

The majority of respondents are willing to travel at least 20 miles for an event.

Membershi tion
12. As an AVA member would you participate in a membership drive that offered financial or other incentives
to increase AVA members in your club?

® Yes
® No

45.8%

About half of the 600 respondents would not participate; almost half (46%) would, so that might fuel additional
membership growth or retention.



13. What other services or products could AVA provide to better serve clubs and their members? Please
share your ideas, be specific.

Potential AVA Sevices or Products

Other
0s

los]

Kudos

Youth
Merchandise
Website
Partnerships
Walks
Awards
Gov/Operations
Publicity

Ap

Club Support

el

o
[¢)]
N
o
-
[¢)]
N
o
N
(4]
w
o
w
4]

40 45

Click here to see comments.

14. What are your favorite fithess shoe and clothing brands?

Favorite Fitness Shoe and Clothing Brands

Eddie Bauer
Reebok
Eddie

Kuru

North Face
Oboz
Adidas
Saucony
Altra

Under Armor
Lands’ End
Nike
Patagonia
Keen

LL Bean
SAS
Skechers
Merrell

REI

Asics
Columbia
Hoka

None
Brooks

New Balance

o
X

2% 4% 6% 8% 10% 12% 14% 16% 18% 20%
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Convention Questions
15. Have you ever attended an AVA Biennial Convention? (Select all responses that apply.):
M Crve BTy DN Oux B O ot atend

i
i
Hu
T

]

021 Madkian W 015 Whany WY 2047 Bilnga, NT 201 Bakan, OR 2013 Cilanda, =L 01 D Woirag, 18 200 Richerdson, TE 2007 Baamerto, 26 2005 Chisiry Hiki, W 2003 Colrada
Sowings, &0

Most respondents have not attended a convention since 2003. The majority of respondents who did attend a
convention drove.

16. If you have not attended a biennial convention, why not?

Resons Not Attending (262 Responses)

Decline Texas

Just Joined AVA

0
I—
Work I
Didn'tknow I
Unable
NoInterest |
Cost I
0% 5% 10% 15% 20% 25% 30%

Some respondents provided multiple responses. One-third were unable to attend (Work, Other Conflict). About
one-third cited cost and almost one-third were not interested.
17. Have you attended one or more AVA State or Regional Conventions or Meetings?

@ Yes
® No

48.8%

Almost half of respondents attended a State or Regional convention or meeting.
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18. If yes, Where and what years?

Northeast Regional
Missouri

Hagerstown, MD
Evansuville, IN

Virginia

Sacramento, CA

Port Angeles, WA
Mid-Atlantic
Mid-America Regional
Mid-America

Mid America Regional
Walk Around Florida
lowa Regional
Unspecified
Pennsylvania

Ohio

Dayton, OH

Boise, ID

San Antonio, TX
Anchorage, AK

Pacific Northwest
Oregon Regional
Multiple

Ashland, OR

North Central Regional
Washington State Conference
Florida

South Central Regional
Texas Volkssports Association
Northwest Regional
Atlantic Regional

CA Volkssport Annual

Locations of State or Local Conventions/Meetings Attended

o
—
o
N
o
w
o
N
o
)]
o
(o]
o

The Califonia Volkssport Convention had the most respondent attendance.

70



Number of Events Attended By Year

'90
‘02
‘04
‘06
'09
10
"1
12
13
14
15
16
17
18
19
'20
21
‘22
'23
‘24

0% 5% 10% 15% 20% 25%

Respondent State and/or Regional Meeting / Convention attendance has increased in the past decade (201
responses). Note 2024 is Jan-June.

19. Would you be interested in attending a convention on a cruise ship?

® vYes
® No

The majority of respondents are not interested in a cruise ship convention.

20. Would you be interested in attending an April or Springtime convention? (historically held in summer)

@ VYes
® No

The majority of respondents would have interest in a Springtime convention.
13



21. Have you ever joined a tour company or Club sponsored trip that included sanctioned IVV/AVA events as
part of the itinerary?

® Yes
® No

39.6% @ No but | am interested in attending one
: 18.1%

<&

If yes, how many of these trips do you take in a year?

Trips Attended In One Year

3-4

2-4
2-3

1-3
1-2

0-1

<1

Varies

o

10 20 30 40 50 60 70 80

Just over half of respondents took 1-3 annual trips.



Walk Application Questions
22. Which of the following methods (if any) or devices do you use to track or support your fitness habits?
The majority of respondents still use event and distance books. Some respondents use more than one method to

track fitness habits.

EventDistance log book 493 (78.9%
Fithess Wearable (Fitkit, ... —303 (48.5%)
Online program B3 (10.1%)
FPedometar —38 (6.1%)
Smartphone App 226 (368.2%:)
Do not track my fitlness. .. —46 (T .4%)

23. Would you be interested in using the computer or a mobile phone applicationto...
400 B == W rc [0 Mo strong preference
300

200

100

Register for events Download event maps
Log and track achisvements, distance and events milestones FParticipate in inferactive avan. ..

Respondents are interested in using a computer or mobile app for event registration, tracking of milestones, and
downloading maps.

24. How likely are you to use a mobile phone application for walking AVA sanctioned trails, on a scale of 1-5,
with 5 being most definitely? If you would not use the mobile phone application, check the circle below and
please continue to question 28.

@5
@4
@3
®:2
o
® | will not use the mobile phone
application
29.4%

Almost half (48%) of respondents would use the mobile phone walking application with 14% tentative. One third of
respondents are not interested in using a phone application for walking.
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25. What are the 5 most important features that you would like to see in the mobile phone application.
Please prioritize them from 1- high to 5 - low?

Weighted Score Of Priorities 1-5

Awards

Summary
Emergency

Printing

Font

Privacy

Legibility
Miscellaneous
Turn-by-Turn
Partner

Cost

Audio Feedback
Cell Access & Power
Directions

NA

Distance

Events

Reg, Pay Maps Allin One
Ease of Use

Maps

Unsurprisingly, maps are most important to users, along with ease of use and ability to register and pay any fees via
the app. Finding events, tracking distance/location, cell access and power consumption and audo feedback are
also key.

26. If you would be willing to pay for downloading and using the mobile phone application, what is the
maximum amount you would pay? Some of the mobile phone application features could include maps,
voice directions, emergency contact features, historical landmarks narration and gaming (upgraded
version).

What Fee Would You Pay For a Mobile Walk Application?

$300
$120
$100
$75
$60
$50
$40
$35
$30
$25
$20
$15
$6-$12
$1-$5

o

10 20 30 40 50 60

Some 63% of respondents would pay for an app. About 50% would pay between $20 and $50. About 15% were
unsure how much they’d pay or would pay an unspecified app fee. About one-quarter would not pay for an app.
16



27. Would you be interested in connecting with other mobile phone application users, participating in
virtual challenges, or sharing your achievements within a community on the mobile phone application?

@ Ves
® No

Most respondents do now want to connect with other app users.

Marketing Questions

28. Why do you like to walk? Choose one or more.

Other 58
Social interaction 445
Getting out in nature 560
Enjoy seeing new sites 567
Health 574

0 100 200 300 400 500 600 700

Top responses included Health (91%), Social Interaction (70%), Enjoy Seeing New Sites (90%), and Getting Out In
Nature (89%). Walking as a preventative activity also helps prevent health issues. Seeing new places ties in with
travel and social interaction.

29. How do you learn about upcoming AVA volkssport events? Check all that apply:

Percentage of 628 Respondents

Email

Website

Local club newsletter
Flyer

Checkpoint

TAW

Social media

The CVA Compass

0 10 20 30 40 50 60

The majority of respondents still prefer email for event information.
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30. The e-version of the American Wanderer (TAW) will give us the opportunity to link to outside articles that
can benefit volkssporters. What kind of stories would you like to see?

m Best apps for measuring distance

m Best shoes, socks, poles and other walking tools
| Health

W Highlight sites

® Parks

m People stories

® All of the above

m Other

31. Does your club do multi-day events (2+ days in a row)? These can include working with other clubs in the
area.

® Yes
® No

The TAW multi-day event section should include events several months ahead so participants can best plan their
travel.

32. Did you know AVA will send free marketing items for working a booth at a health fair or publicity event?

® ves
® No

Two-thirds of respondents are not aware of this AVA free marketing service.
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33. Which of the following social media outlets (if any) do you use? Check all that apply.

Preferred Social Media

Facebook
Meetup
N/A
Instagram

Linkedin

Twitter X

o
—
o
N
o
w
o
N
o
6]
o
D
o

Of 597 responses, Facebook is number one for social media. Meetup is second but some clubs are leaving social
platforms due to increased fees. About one-quarter apparently do not use social media.

34. What is your preferred method to receive event and information updates from AVA? Pick your top two.

Preferred AAV Communication Method

Email
Checkpoint
TAW Electronic
TAW Paper
Flyer/Brochure
Facebook
Postal Mail
Text

AVA Website
Phone Call
Website

80

o
-
o
N
o
w
o
N
o
]
o
D
o
N
o

Not surprisingly, most of the respondents prefer email to learn of events, news, etc. The fact that the Checkpointis
listed second means that at least once a month, they receive information from AVA, which is important. Regular
communications are important to keep members engaged. Updates from websites and phone calls were less
than 1% each.

35. How likely is it that you would recommend American Volkssport Association to a friend or colleague?

m Likely
m Unlikely
N/A

89%

Almost 90% of respondents would recommend the AVA to someone else.

19



36. Have you or anyone in your club used any of the event flyer templates in the Publicity Toolkit on the AVA
Website.

® ves
® No

Almost 75% of respondents have never used the AVA’s Publicity Toolkit.

37. If you would be interested in an online retail store where members can purchase “one-offs” and/or print
club -shirts & merchandise, what type of items would you like to see available?

Desired Online AVA Retail Iltems

Hats

Shoes

Quarter zips

Gifts

Vests

Jackets

Weather proof gear
T-shirts

0% 10% 20% 30% 40% 50% 60% 70%

Top items the respondents would like to see for sale include t-shirts, vests, jackets and waterproof gear.

38. An electronic copy of the TAW will be emailed to everyone. If a printed version is available, upon request
and only to AVA members, would you request a printed version and be willing to cover the cost of printing &
mailing (approx. $7.00)?

® Yes

® No

About 20% of respondents would pay to receive a hard copy TAW.



Awards and Recoghnition Questions

39. The AVA Recognition Awards program acknowledges people who have made significant contributions at
the club, regional and/or national level supporting our mission. Hall of Fame, Distinguished Achievement,
Meritorious Service and Commendable Service awards are recognized with certificates. In the past, the first-
time award of each of these included a pin and patch for that level. The supply of these pins and patches is
nearing zero and design is out of date. Before we budget for redesign and restocking, if you received one of
these awards would you:

@ want Certificate only.
@ want Certificate with patch.

want Certificate with pin.
@ want Certificate with patch and pin.

50.9%

Just over half of respondents only want a recognition certificate. A Patch is the least desired award. A recognition
pin is popular with over 40% of respondents.

40. IVV Milestone awards are for completing record books with stamps for event participation. Do you keep
record books to receive stamps at events? Choose all that you currently use.

Yes, | use AVA/Regional/Club Special program books 252

Yes, | use AVA/IVV Event and Distance books 427

Yes, | use only AVA/IVV Event books 65

Yes, | use only AVA/IVV Distance books 37

I have in the past but stopped. Reason? 67

Other 85

0 50 100 150 200 250 300 350 400 450

Most respondents keep record books which is interesting since only an estimated 39% of all AVA Associate and
Lifetime members keep books. Approximatly 2,056 books were processed in 2023. Almost half of respondents
participate in Special Programs.
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41. If you submit AVA/IVV Event and/or Distance books for milestone awards, which do you prefer to receive?
Choose all that apply.

(A o Onine tart Book rfie) 180 31.2%)
Certificate 280 (48.5%)
Pin 278 (48.2%)
Patch 235 (40.7%)
Mone —89 (15.4%)
0 100 200 300

About one-third of respondents who keep books prefer electronic achievement records(books). Almost half prefer
a certificate, half like a pin, and 15 percent prefer no recognition.

Governance Questions
42. As a member of an AVA club, do you consider yourself to also be a member of the AVA?

@ Yes
® No

Almost 80% of respondents consider themselves to be a member of a club and the AVA. While it’s possible most

respondents were actual AVA members, we know that approximately 20% of all Club Members are also AVA
Members.

43. Would you like to be a member of the AVA if you are not a member of a club?

m No =Yes mOther
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44. If an AVA mobile phone walk application is developed, Clubs will be asked to share their
YRE/seasonal walk routes and directions for availability to the application users. If Clubs benefited from
increased walk participant or user fee revenues generated through the walk application, can you think of
any reason why a club would not want to participate in sharing walk maps and event information?

Any Reason for Club to Not Share Walks in New App?

H NA
B Unknown
HmYes

m No

Most respondents saw no reason for clubs to not share their walks in the new walk application. Almost a third felt
clubs might not participate in the application mostly due to concerns of too much cost/work for clubs to format
and upload information along with general reluctance to use new technology. Concerns about privacy and loss of
data control were also cited.

Operational Questions
45. Please rate the following AVA fee structure:

500

400
300
200 I
100

$4 Participant $25 Annual  $30 Annual Family $250-$500 for $6 AVA/IVV $10 New Walker $35 The Starting

Event Registration Individual AVA AVA Associate AVA Lifetime Record Tracking Package Point
Fee Associate Membership Membership Books
Membership (Based on Age)

mlow mHigh mOk

Most respondents think AVA fees are OK. The exception may be the Starting Point book.

If you would like to leave an optional comment about AVA’s fee structure, you may do so here:
Click here to read comments.

46. How do you grade your level of satisfaction with the products and services you receive from the AVA
National Office?

mA
mB
mC
mD
mF

75% of respondents graded AVA headquarters service as A or B with 18% grading C/Average.
Click here to read comments.
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Demographic Information
47. What is your gender?

@ Male

@® Female

@ Nonbinary

@ Bigender

@® LGBT or LGBTQ

@ Cisgender

@ Agender

@ Prefer not to answer

48. What is your age range?

@ Under 20

@® 2010 35

@ 36to 50

® 51t065

@ 66 to 80

@® 381 and above

@ Prefer not to answer

The majority of respondents are age 51 and older.

49. What is your military status?
@ No Military Affiliation
@ Military Contractor / Civilian

N\ @ Active Duty / Reserves
@ Military Veteran (any length of service)
- @ Member of a Military Family
@ Prefer not to answer

About 40% of respondents are military or military-related and 60% have no military affiliation.
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50. Which of the following categories best describes your employment status?

@& Employed

@ Retired or not working

Prefer not to answer

The vast majority of our respondents are retired or not working.

51. What is your ethnicity? (Please select all that apply.)

American Indian or Alaskan Na. .,
Asian or Pacific Islander

Black or African American
Hispanic or Latino

White / Caucasian

Prefer naot to answer

The majority of our respondents are White/Caucasian (90%).

3 (0.5%)
6 (1%)
—9 (1.5%)
8 (1.3%)

—35 (5.6%)

52. In what state or county is your primary residence?

The states with the most (40+) respondents include California, Maryland, Texas and Washington.

Alabama 6
Alaska 2 Mississippi 1
APO AE 1 Missouri 12
Arizona 10 Nebraska 8
Arkansas 1 Nevada 5
California 40 New Hampshire 2
Canada, Alberta 1 New Jersey 5
Canada, British Columbia 1 New Mexico 3
Canada, Ontario 1 New York 23
Colorado 17 North Carolina 13
Delaware 4 Ohio 21
Florida 26 Oklahoma 11
Georgia 5 Oregon 29
Hawaii 3 Pennsylvania 15
Idaho 3 South Carolina 14
Illinois 10 South Dakota 8
Indiana 6 Tennessee 4
lowa 14 Texas 60
Kansas 6 USA 5
Kentucky 1 Utah 1
Maine 1 Vermont 1
Maryland 41 Virginia 30
Massachusetts 8 Washington 94
Michigan 6 Wisconsin 12
Minnesota 22 Wyoming 4
53. What is the 5-digit zip code of your primary residence?

1746 | 2 2719 | 1 3826 | 1 7740 | 1 8854 | 1 10538

1824 | 1 2720 | 1 4074 | 1 8505 | 1 8882 | 1 11801

1879 | 1 2721 | 1 5069 | 1 8558 | 1 9096 | 1 12027
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12047
12065
12084
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12186 | 1 21044 | 1 28805 | 1 42101 | 1
12205 | 2 21045 | 2 29568 | 1 43214 | 1
12302 | 4 21046 | 2 29607 | 2 43560 | 2
12303 | 3 21108 | 1 29621 | 2 43832 | 1
12309 | 1 21122 | 1 29651 | 2 44313 | 1
12866 | 1 21144 | 3 29680 | 1 44667 | 3
14580 | 1 21212 | 1 29681 | 2 45066 | 1
15537 | 1 21215 | 1 29690 | 1 45248 | 1
16248 | 1 21228 | 2 29909 | 1 45309 | 1
16803 | 1 21401 | 2 30038 | 1 45331 | 1
17011 | 1 21403 | 1 30075 | 1 45344 | 1
17111 | 1 21701 | 1 30296 | 1 45356 | 2
17241 | 1 22032 | 1 30607 | 1 45429 | 1
17307 | 1 22041 | 1 32081 | 1 45458 | 1
17402 | 1 22152 | 1 32092 | 2 45503 | 1
18964 | 1 22205 | 1 32118 | 1 45895 | 1
19335 | 1 22304 | 1 32127 | 1 46304 | 1
19401 | 1 22308 | 1 32162 | 2 46617 | 1
19460 | 2 22315 | 1 32174 | 1 46706 | 1
19607 | 1 22405 | 1 32210 | 1 46774 | 1
19701 | 1 22406 | 2 32224 | 1 46953 | 1
19934 | 2 22407 | 2 32256 | 2 47421 | 1
19968 | 1 22408 | 1 32257 | 1 48104 | 1
20106 | 1 22554 | 1 32259 | 1 48176 | 1
20110 | 1 22556 | 1 32404 | 1 48178 | 1
20121 | 1 22901 | 1 32643 | 1 48315 | 1
20191 | 1 23061 | 1 32789 | 1 49036 | 1
20603 | 1 23112 | 1 32804 | 1 49106 | 1
20708 | 2 23141 | 1 32810 | 1 50010 | 1
20715 | 1 23185 | 2 32909 | 1 50265 | 1
20723 | 1 23666 | 1 32952 | 1 50309 | 1
20735 | 1 23875 | 1 33060 | 1 50310 | 3
20744 | 1 24112 | 1 33406 | 1 50312 | 1
20765 | 1 24121 | 1 34221 | 1 50316 | 1
20832 | 1 24540 | 1 35010 | 1 50320 | 1
20850 | 1 25425 | 1 35180 | 1 50322 | 1
20851 | 2 27455 | 1 35620 | 1 51503 | 2
20853 | 1 27545 | 1 35758 | 1 52402 | 1
20874 | 2 27604 | 1 35802 | 1 53528 | 1
20879 | 1 28205 | 2 35806 | 1 53538 | 1
20902 | 1 28303 | 1 36608 | 1 53548 | 1
20904 | 1 28405 | 1 37122 | 1 53562 | 1
20906 | 1 28701 | 1 37777 | 1 53597 | 1
21015 | 1 28715 | 1 37801 | 1 53704 | 3
21042 | 1 28721 | 1 37922 | 1 53705 | 1
21043 | 1 28730 | 1 39042 | 1 53719 | 1
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53937 | 1 64870 | 1
54401 | 1 65255 | 1
55045 | 1 65616 | 1
55108 | 1 66048 | 2
55110 | 1 66061 | 1
55113 | 2 66066 | 1
55116 | 1 66210 | 1
55117 | 1 67601 | 1
55118 | 1 68116 | 1
55119 | 1 68135 | 1
55125 | 1 68142 | 1
556362 | 1 68434 | 1
55410 | 1 68510 | 1
55417 | 1 69169 | 1
55422 | 1 72714 | 1
55432 | 1 73089 | 1
55433 | 1 73099 | 1
55444 | 1 74006 | 1
55445 | 1 74012 | 2
55901 | 1 74037 | 1
56007 | 1 74063 | 2
56301 | 1 74114 | 1
56482 | 1 74133 | 2
56560 | 1 74137 | 1
57006 | 1 75006 | 1
57104 | 2 75149 | 1
57107 | 1 75243 | 1
57701 | 1 75709 | 1
57702 | 2 76049 | 1
57703 | 1 76065 | 1
57744 | 1 76180 | 1
60007 | 2 76238 | 1
60409 | 1 77036 | 1
60450 | 1 77055 | 1
61201 | 1 77354 | 1
61801 | 1 77381 | 1
61832 | 1 77399 | 1
62269 | 1 77539 | 1
63123 | 1 78015 | 1
63385 | 1 78108 | 1
64111 | 1 78109 | 1
64157 | 1 78124 | 1
64339 | 1 78148 | 2
64803 | 1 78152 | 1
64831 | 1 78204 | 1
64836 | 1 78213 | 1

78214

78216

78230

78231

78232

78239

78244

78245

78247

78249

78253

78254

78256

78259 |

78602

78612

78624

78633

78665

78734

78741

78747

78751

78759 |

79703

79705 |

80007

80106

80126

80301

80526

80538

80809

80821

80905

80906

80907

80909

80916

80917

80918

82009

82729

82834

83704

83835




83854 | 1 92881 | 1 95746 | 1 97206 | 1
84770 | 1 93444 | 1 95757 | 1 97211 | 1
85086 | 1 93455 | 1 95758 | 1 97213 | 1
85338 | 1 94501 | 1 95821 | 2 97221 | 1
85387 | 1 94521 | 1 95824 | 1 97224 | 1
85603 | 1 94582 | 1 95864 | 1 97233 | 1
85650 | 1 94595 | 1 95928 | 1 97266 | 1
85710 | 1 94954 | 1 96789 | 1 97321 | 2
85730 | 1 95385 | 1 96814 | 1 97351 | 1
85743 | 1 95404 | 1 96816 | 1 97376 | 1
88011 | 1 95409 | 3 97000 | 1 97405 | 1
88062 | 1 95603 | 1 97007 | 1 97439 | 1
89005 | 1 95608 | 1 97008 | 3 97527 | 1
89012 | 2 95616 | 1 97030 | 1 98002 | 1
89431 | 1 95618 | 1 97034 | 1 98003 | 1
92130 | 1 95632 | 1 97062 | 2 98008 | 1
92563 | 1 95648 | 1 97080 | 1 98020 | 1
92592 | 1 95658 | 1 97086 | 1 98022 | 2
92595 | 1 95670 | 1 97124 | 1 98023 | 1
92596 | 1 95687 | 1 97132 | 1 98026 | 1
92860 | 1 95691 | 1 97203 | 1 98027 | 1
Closing

98028 | 1 98274 | 1
98031 | 2 98282 | 1
98033 | 3 98284 | 1
98038 | 2 98312 | 1
98043 | 1 98332 | 2
98055 | 1 98360 | 1
98057 | 1 98367 | 1
98058 | 1 98370 | 1
98107 | 1 98373 | 2
98115 | 1 98374 | 1
98121 | 1 98375 | 1
98126 | 2 98380 | 1
98155 | 1 98387 | 1
98166 | 2 98422 | 2
98177 | 3 98444 | 1
98188 | 1 98466 | 1
98204 | 1 98498 | 1
98208 | 1 98499 | 1
98226 | 1 98501 | 1
98230 | 1 98513 | 3
98239 | 1 98516 | 1

98607

98610

98631

98632

98660
98662

98665

98671

98682

98683

98685

98926

99026

99206

99208

99218

99223

99352

99505

99508

54. Thank you for taking the time to help AVA plan the future of Volkssporting. Do you have any other

comments, questions, or concerns that you'd like to share with us? Click here for comments.

Fundraising
Communication
TAW

Costs
Awards
Partners
Convention
Club Support
Transparency
Special Programs
Bureaucracy
Website
Publicity
Fees

App

Survey
General
Events
Membership
NA

Kudos

"End of Survey" Comments On

o

-
o

N
o
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a
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https://cb.ava.org/Survey/2024/Individual_Survey/Comments/2024_Survey_Categorized_Comments_Q54.pdf
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